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Executive Summary
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Introduction

The Visual Identity defines the Township of Springwater and represents our community
in a consistent manner. The Corporate Style Guide is about bringing uniformity to how
the Corporation is identified by both staff and the public alike.

Consistent use of the Visual Identity communicates professionalism. It is important to
adhere to the Corporate Style Guide whenever The Township of Springwater or its
related identities or marks are to be used. Consistent use will visibly communicate the
unity and strength of the organization and the community.

The passing of the new logo will not revoke the Corporate Crest. Instead, both the logo
and crest will be used as outlined in the guidelines below.
General Description - Logo

Active and vibrant, this logo represents the progressive spirit of entrepreneurism that
differentiates the Township of Springwater.

| Township of
\\ S

prigwater

Justification for the different components of the logo:

The font is traditional, legible and stands in contrast to the modern logo

The traditional font and modern logo together are representative of Springwat e r 6 s

balanced lifestyle

T The whi t e l i nes t hrough t he 0So6 represe
connections that cross Springwater

1 The pieces of the logo work together in a dynamic, sustainable motion that

represents unity

The colours of t he O6eSvaterrthe peesascewettands he ear t h

The logo as a whole is easy to read, and easy to scale to different sizes

The flair of the 6S6 represents fun and re
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The colour scheme is representative of Spring

1 green representing Springwat er 6s strong agricultural
environmental innovation,

blue representing its positioning between Lake Simcoe and Georgian Bay and

orange representing the warmth and welcoming attitude of the local
communities.

= =4

The form of the shape is a modern approach to a community seeded with traditional
values. Its design represents the modernization of a township full of history and
heritage.

Abstract and unusual, the logo is designed to stand out from the crowd and be friendly,
clean and inviting.

The friendly, easy-to-read font is welcoming, warm and matter-of-fact.

Elements of the Logo
The two el ements that identify Springwateroés

These two elements can be used in all marketing, communication, and promotional
purposes.
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General Description T Crest

At the time of amalgamation, a contest was held to establish a new Corporate Crest.
The winner was Catherine Ann Abel, a local artist formerly of Minesing. The Corporate
Crest is comprised of elements from the former municipal crests together with symbols
representing the new municipality.

Elements of the Crest:

Date of Amalgamation/Incorporation
January 1st, 1994

Urban Areas

Represent towns, villages and industry
existing in harmony with natural resources
such as rivers, marshes and wild habitat.

River and Marshes

Represent the areas of natural habitat
protected for their scenic beauty and
intrinsic environmental value.

Rural Areas

Represent crop farms of fruit, orchards,
vegetables and livestock (dairy cattle,
sheep) extensive throughout the area.

Circle Shape (from Elmvale, Flos and
Vespra crests) Common to all, represents
unity and working together in harmony.

Water and Three Waves

The lower third of inner circle represents fresh water lakes and abundance of
recreational value: for tourism, fishing, boating, transportation etc. Each of the three
waves represents each of the three amalgamated municipalities (Elmvale, Flos,
Vespra).

Queen's Crown (from Flos crest)
Top Centre position- all subject to the laws of Canada.

Star (from Vespra crest)
"Vespra" was from the word "vesper" which means "evening star".

Tree (from Elmvale and Vespra crests)
Evergreen tree. Central theme represents the many acres of pine trees throughout
these amalgamated areas, as well as the lumber industry.



Sheaves (from Elmvale, Flos and Vespra crests)
Representing the extensive farmland and rich agricultural history extending far into the
past.

Hills (from Vespra crest)
Common to amalgamated areas suggest winter recreation, skiing, hiking, tourism
attractions, as well as scenic landscape.

Maple Leaf (from Flos crest)
Located on both sides, a symbol of Canada as well as representing hardwood trees
found throughout the areas. Suggests fall colours, summer recreation, maple syrup, etc.

How You Can Help

The purpose of the Visual Identity is to define The Township of Springwater and
represent our community in a consistent manner. The Corporate Style Guide is about
bringing uniformity of how the Corporation is identified by both staff and the public alike.

Strong and consistent, the Logo and the Corporate Crest strengthen the identity of the
community by being immediately recognizable no matter where they appear. They are a
source of civic pride and spirit, while unifying and consolidating all communication
channels and media.

When making use of the Township of Springwater Visual Identity, care should be taken
to ensure consistency and accuracy.

Through the recommendations provided in the Corporate Style Guidelines, make sure
that the appropriate file format is used for the specific media type. For example, a JPEG
or GIF image is for web use only and must never appear on a printed document.

Ensure colour precision by matching to the PantoneN Colour System notations or the
hexadecimal/RBG colour values for digital/screen output. When using an approved
vendor to produce media, review colour proofs and approve and authorize before
sending the work to production. Vector-based file formats such as EPS should be used
for non-web media instead of raster formats like TIFF wherever possible.



Logo or Crest?

Representing the Township of Springwater in official documents, the traditional crest

may be displayed alone or with the logo. The logo represents the commercial interests

of the Township and the cr e st represents the Township of
authority.

Patches for officers (fire, by-
law)
Mayords Chain ¢ Crest
Township pins for Council & (Full colour)
Staff
Badges
Nametags
Staff shirts
Staff jackets
Promotional
Employee Newsletter
Business cards
Internal Memos
Communications Email signatures Logo
Brochures
Springwater Link
Media Releases

Clothing

Logo
(Updated when current
clothing entitlement runs out)

Clothing

Financial Cheques Crest "
(One colour positive)

Invoices
Tax & water bills

Financial Quarterly reports Logo
Performance measures
Section 300 Report
Recreation registration

Forms Certificate request Logo

Fax cover sheet

Letterhead

Application forms

Orders to comply

Tickets

Legal (Schedule to by-laws)

Tourism maps

Code of Conduct

Policies Emergency Plan Logo
Zoning By-law

Promotional Pins Logo

Legal Logo

Maps Logo



Recognition/Awards

Recognition/Awards

Reports

Signage

Vehicles

Adware

Stickers

Mugs

T-shirts

Pens

New resident folders
Special occasion certificates
Ceremonial Township flags
Township flags
Presentation folders
Reports to Council

Briefing Reports
Recreation Master Plan etc
Wayfinding

Property

Roadside notice boards
Public notices
Enforcement

Maintenance

Emergency

(Use current supply first)

Crest

Logo
(Use current supply first)

Logo

Logo

Logo



Specifications - Logo

Full Colour
\‘ .~ lownship of
) Springwater
Dark Green  R:78 G: 155 B: 71
Light Green R: 144 G: 169 B: 62
R: 226 G: 143 B: 38
Dark Bluel R:46 G: 58 B: 126
Dark Blue2 R:0 G:91 B: 158
Azure R: 29 G: 154 B: 214
Grey R: 128 G: 130 B: 133
Greyscale
N Township of
) Springwater
Grey 1 R: 128 G: 130 B: 133
R: 167 G: 169 B: 172
Black and White
\‘\ Township of
) Springwater
Black R: 0 G:0

B: 0O



Specifications T Crest

Full Colour

R: 95
Black R: 0
R: 256
Purple R: 179
R: 158
R: 255
e R: 255
Blue R: 13

Black and White

Black R: 0
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= G
¥

: 193

G

G

G: 256
G: 146
G: 216
G: 245
G: 17
G: 154

Gy
.CORPORATED

B: 197
B:0
B:256
B: 198
B: 157
B:0
B:0
B: 146

B:256
B: 146

B: 0
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What NOT to do with the Logo or Crest

Backgrounds

o Do not stretch, adorn or crowd the logo.
Do not place logo over photographic images.

Do not frame the logo or place a box around it. Do not place logo on background colours.

For optimum visibility, the logo must always be printed on a white background. The logo
may also be reversed out of a dark green Pantone #575C and black. The white logo on
dark green background is recommended for the back of the Springwater business
cards. The white logo on black background is recommended for newspaper ads.

& ownshipof & Township of
N, @ lownshipo NN Cjownshipo i )
) Springwater  ESNESIURTIENEIE

Township of Township of

@
3* Springwater pringwater
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Staging
The use of white space surrounding the logo or crest is critical for balance and

composition. It also promotes better readability. The diagrams below demonstrate the
minimum white space to be left.
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Typography

The following are a list of typefaces that can be used for branding purposes in
advertising, print, web applications and corporate documentation.

For more details on the proper font usage, please refer to the Clear CNIB guidelines in
Appendix 2.

Arial shall be used for all documents.

Please use a minimum of font size 12.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

0123456789

Authorization

In order to protect the Township of Springwater logo, no outside use is permitted without
permission from the Township of Springwater.

Legal Protection

Measures to properly protect the Corporate Logo from unauthorized usage are currently
being investigated.
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APPENDIX 1

Example Documents

In order to ensure that all documents being sent out from the Township of Springwater
have a consistent look and feel, template documents have been created.

Please use and refer to these template documents when creating files. If your document
is not addressed, please begin with the letterhead and adapt to fit your needs.
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The logo and
address
information is
contained within
the header, to
ensure
consistency.

If your document is more than
one page, the second page
be pl aineedtoi
contain any of the items from

the first page.

At the end of the 1% page,

choose Page

Layout>Breaks>Continuous.

Then move onto your 2™ page.
Click into the header, and
choose Header/Footer
Tools>Design and uncheck
Link to previous section.

You can now remove the info
from the 2" page header.

The mailing
address is used,
not the location

address.

LETTERHEAD

2231 Nursery Road
Minesing, Ontario
LOL 1Y2 Canada

Phone: 705-728-4784

Fax: 705-728-6957
WWWw.springwater.ca

R: 46 G: 58 B: 126

If you are unsure of how to
convert your document to
use the logo, start with this

template.

This file can be found at: \

COMMON:\TEMPLATES\NEW LOGO

|l t 6s a

Letterhead.doc

and it will open a new document for you,

\no risk of saving over the original!/

templ ate docu
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